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Reality: financial literacy in Portugal

�Around 48% of the respondents said that they did not save and only

around one fifth saved at medium or long term.

�Around 29% of account holders had no other financial products besides a

current account and, when taking lout oans, around 40% admitted having

made no comparison of interest charged.

�Around 11% of the respondents said that they had no bank account, which

shows the need for the financial inclusion of more vulnerable groups.

�There are around 2.3 million mortgage contracts in Portugal and the

interest rate of the vast majority (some 97%) is indexed to Euribor. Only 9%

of the respondents knew what the Euribor was and only 17% understood

the concept of spread.

�Around 40% said that they did not know what fees the banks charged for

their account and around 20% said they did not know how to identify the

balance of their current account.

Results of Banco de Portugal survey of the Portuguese population (2010)

� There is considerable financial illiteracy in Portugal!
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Reality: the problem and its implications

A 
problem

Dependemos 
muito

Utilizamos 
intensamente

Conhecemos
mal
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Decisions based on 
incorrect assumptions 

are bad decisions.

Poor use and 
functioning of the 
financial system in 

general terms

Losses for the public 
and financial 
institutions

Implications



The problem… … a solution…

Step up fight 
against financial 

illiteracy

… action

that is 
structured, 

coordinated and 
integrated

Reality: need for intervention
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… 
REQUIRES…

… WHICH 
MEANS…



A financial 
education 

strategy requires 
the participation 
and involvement 
of a wide variety 
of entities.

This means redoubled 
coordination efforts to 
align their intervention 
while safeguarding the 
specificity and autonomy 
of each one and the way 
each of them regards the 

issue of literacy

A common 
strategy of 
action must 
align not only 
actions but 

also goals and 
wills.

Goal: to develop a financial education strategy

Valid for both a national 

and sectoral strategy
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Mission

The sector’s strategy: mission 

and guiding principles

Guiding 

principles

� To foster a greater and better financial culture in Portugal by:

• Informing

• Training and facilitating

� Integrated action

� A broad spectrum of initiatives in terms of target audiences 

and territorial coverage

� Encouragement of decentralisation and diverse intervention

� Efficacy and effects of efforts within and outside the financial 

sector

� Coordination and conjugation of efforts
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The sector’s strategy: values

Broad scope
Development of financial literacy programmes common to

the entire banking sector organised by area of action and

covering the whole country

Coordination of Members’ efforts in implementing action

plans at medium and long term based on the principle of

decentralisation

Values

Social 

responsibility

Cooperation between participants – APB, IFB, ISGB and 

Members – in drafting and disseminating programmes
Cooperation

Coordination

Concrete initiatives based on social responsibility in order to 

improve basic conditions of society’s relationship with the 

banking sector in a non-competitive atmosphere
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� Ministry of Finance

� Ministries of Education and Science and of Solidarity and Social Security

� Financial sector regulators

The sector’s strategy: diversity of forms and 

channels of intervention

General information

Training and workshops

Partnerships

Agreements and 

institutional contacts

Creation and 

dissemination of 

knowledge

� Web pages

� Collaboration with the media

� Training for specific audiences (seniors, children and young people, 

students)

� Training for journalists

� Trainer training (private charities, NGOs, school projects, etc)

� Joint training with business associations

� Business associations.

� Private charities and NGOs 

�Universities

� The media

� Local authorities

� Congresses and meetings

� Incentives for research

� Websites, brochures and films
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Basic model

The APB has set up a working group to coordinate and involve its Members. Its

development model is based on :

� Common goals in the National Financial Training Plan (PNFF)

� Concerted action by the banks

� Harmonisation of banks’ own actions

PNFF

APB

general 

coordination

WG

APB/ banks

Bank A

Action in the overall plan

Own action but coherent with

overall plan

Bank B
Action ,,,

Action,,,

( ,,,) ( ,,, )
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The draft strategy

� Encourage APB Members to join the draft financial literacy 

strategy for the sector.

� Define a plan of action and identify areas of action for a 

three-year timeframe.

� Draft annual plans of intervention for each area of action.

� Approve annual intervention programmes for each area of 

action.

� Identify the articulation needs of activities in the different 

areas of action and situations that warrant institutional 

contacts or contacts with bodies outside the banking sector.

� Assess the execution of the annual programmes in the 

different areas of action.

� Monitor, assess and report results of the action plan and 

reassess the financial literacy strategy for the sector every 

three years.

Credit and Financial Education Forum – 25 January 2012



• Project start-up

• First integrated 

action

2010 

• Approval of 
sectoral strategy

• Continuation of 

integrated action

• First joint action 

with other 

bodies

2011

• Plan of activities

2012

• Courses for journalists

• APB webpage

• Courses for journalists

• Training for the DGC

• Training on microcredit

What has been done
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A short-term plan of activities

1
Structural action :

Creation of 
project image

Agreements

Statement of 
principles

2
Continuation of 

ongoing initiatives 

undertaken 

separately by 

Members

3
Action from the 

sectoral strategy 

throughout the 

sector under APB

coordination in the 

segments

Journalists

General public

4
New action from 

the sectoral 

strategy aimed at 

specific audiences
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A short-term plan of activities – 1

1
Structural action:

Creation of 
project image

Agreements

Statement of 
principles

2

3

4

Agreements with public and private bodies 
and charities under negotiation
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A short-term plan of activities – 2

2
Continuation of 

ongoing initiatives 

undertaken by 

separately 

Members

3

4

1

Children and 
young people

x x x x x x x

Upper-
secondary 
students

x x x x

University
students

x

Employers 
and 

employees

Seniors
(>65)

Vulnerable 
population

x x

General 
public

APB and Members
Journalists
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A short-term plan of activities – 3

2

4

1

3
Action from the 

sectoral strategy 

throughout the 

sector under APB

coordination in the 

segments

Journalists

General public

� Continuation of short training courses

� Long-term education (post-grad courses)

� Ongoing development of materials for the 

APB website

� Creation of Good Practices, Good Accounts 

website

� Development of consumer information 

materials

� Ongoing training in microcredit
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A short-term plan of activities – 4

21

4
New action from 

the sectoral 

strategy aimed at 

specific audiences

3

Children and 
young people

x x x x x x x

Upper-
secondary 
students

x x x x

University
students

x

Employers 
and 

employees
xxxx

Seniors
(>65)

xxxx

Vulnerable 
population

x x

General 
public

APB and Members
Journalists
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