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UM SOCIAL MEDIA ADVERTISING AUDIENCES

A COMPARISON OF THE TOTAL ADDRESSABLE ADVERTISING AUDIENCE™ OF SELECTED SOCIAL MEDIA PLATFORMS

TOTAL ADVERTISING TOTAL ADVERTISING TOTAL ADVERTISING TOTAL ADVERTISING TOTAL ADVERTISING
AUDIENCE ON FACEBOOK AUDIENCE ON INSTAGRAM AUDIENCE ON TWITTER AUDIENCE ON SNAPCHAT AUDIENCE ON LINKEDIN
(MONTHLY ACTIVE USERS) (MONTHLY ACTIVE USERS) (MONTHLY ACTIVE USERS) (MONTHLY ACTIVE USERS) '  (REGISTERED MEMBERS)

630 3.60 875.0 915.0 3.10

MILLION MILLION THOUSAND THOUSAND MILLION

FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE  FEMALE MALE
1% 49% 4% 46% 37 % 63% 66% 33% 50% 50%

° SOURCE. HpmtgrinLacsin . ANUA | -HD.TE . = MPARABLE : : £R PLATFORM ED HOOtSUIte gggiﬂl




E-COMMERCE SPEND BY CATEGORY

THE TOTAL ANNUAL AMOUNT SPENT ON CONSUMER E-COMMERCE CATEGORIES, IN U.S. DOLLARS

FASHION
& BEAUTY

$777.0

MILLION

TOYS, DIY
& HOBBIES

$897.0

MILLION

o SOURCE: STATI ST

ELECTRONICS &
PHYSICALMEDIA

$592.0

MILLION

TRAVEL (INCLUDING
ACCOMMODATION|

$2.226

BILLION

FOOD &
PERSONAL CARE

$240.0

MILLION

DIGITAL
MUSIC

$20.00

MILLION

NOTES

| ADYISORY : 1

FURNITURE &
APPUANCES

as,
$452.0

MILLION

VIDEO
GAMES

$61.00

MILLION
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https://xd.adobe.com/view/0731e3ba-e4bd-4bfd-6625-aced76887375-7100/screen/4b684536-6ab1-46a5-a7a1-c58e322d217c/iPhone-6-7-8-2

